
Brand Book 2021



Launched in January of 2021, in partnership with Island 
Health’s Public Health Strategic Initiatives: Overdose Response 
Division with a grant from the British Columbia Ministry of 
Mental Health & Addictions. The program had a very successful 
first year from many angles! 

To kick off 2022, we levelled things up and created a 
responsive, scalable identity system to bring the project to life 
in new and exciting ways across all our touch points.  

Our brand book is here to help us create a strong and consistent expression in everything we do. 
Within, you’ll find all of the basic elements that make up our brand –logo, typography, colour palette 
and a few examples of how we bring things to life.
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Colour 
Variations

Our Main Logo should be considered the 
wordmark with ‘talking apostrophies’. 
Where possible, let’s use this - Primary 
logo version. 

Wordmark

We have 3 colour versions for out logo 
elements. Colours change based on the 
background. See some pointers around 
approaching colours further down. 
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Stacked Wordmark

Colour 
Variations
The same three main variations for colour 
expression can be used. 

When we need to work with the wordmark 
a little differently for space or layout 
considerations, we can move to a vertically 
stacked version. 
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Icon

Colour 
Variations
The same three main variations for colour 
expression can be used. 

To allow our brand identity to scale and 
play and have fun, we can express it as an 
icon in small spaces, or bring the icon into 
layouts as graphical elements. 
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To create consistency and strong visual 
contrast within our identity system, let’s 
aim to keep two colours for the expression 
wherever possible. Two expression colours 
atop the background colour. 

Colour Expressions





Colours.



BLACK

CREAM

WHITE

YELLOW

ORANGE
HEX: #FFBB1D  RGB: 255, 187, 29   CMYK: 0, 27, 89, 0  PANTONE: 

HEX: #E65A41  RGB: 230, 90, 65   CMYK: 0, 61, 72, 10  PANTONE: 

HEX: #000000  RGB: 0, 0, 0   CMYK: 0, 0, 0, 100  PANTONE:

HEX: #F7EDE1  RGB: 247, 237, 225   CMYK: 0, 4, 9, 3  PANTONE:

HEX: #FFFFFF  RGB: 255, 255, 255   CMYK: 0, 0, 0, 0  PANTONE:
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Our identity system uses a combination of two 
strong accent colours, paired with either white 
or cream to create strong visual contrast and a 
system that is recognizable and expressive. 

Black can be used alongside our 
expression colours for text and 
occasionally some visual elements. 

Expression Colours

Black



Typography.



Heading text here.

1234567890

The stories heard within the interviews were 
undoubtedly ones of resilience, perseverance, 
and bravery. 

These stories, along with the input from the Tailgate 
Toolkit Project Steering Committee and other 
successful programs around the world were used to 
determine the structure of the forthcoming Toolkit.

The Tailgate Toolkit Project consists of Toolbox 
Talks, a training course for industry members, an 
industry-specifi c support group in partnership with 
the Umbrella Society, and region-specifi c resource 
packages. Click the buttons below to learn more 
about each component:

CLICK HERE TO VIEW REPORT

1234567890

Open Sans

Headings & Feature text

Paragraph & Secondary text

Numbers
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IBM Plex Sans Condensed can be used for 
headings, subheadings and similar scenarios 
where we need to draw attention to a short line 
of text within layout. 

Open Sans is a free font from Google Fonts and 
can be used on and offl  ine. For paragraphs, 
large components of text, etc. this should be 
our choice of font. 

IBM Plex Sans 
Condensed
Full family

Light
Regular
Semibold
Bold
Extra Bold

Italic
Italic
Italic
Italic
Italic



Photography.
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Brand in Action.
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